
Sunday Monday Tuesday Wednesday Thursday Friday Saturday

New Year's Day

                         Workstation Plus 
Fundamentals ‐ 

Markham

Workstation Plus 
Fundamentals ‐ 

Markham

Marketplace 
Fundamentals ‐ 

Markham

Marketplace 
Fundamentals ‐ 

Markham

January 2010

For questions please contact: NielsenTrainingSolutions@nielsen.com
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Sunday Monday Tuesday Wednesday Thursday Friday Saturday

Analytic Process ‐ 
Markham

Analytic Process ‐ 
Markham

Analytic Process ‐ 
Markham

Holiday ‐ Family Day Workstation Plus 
Fundamentals ‐ 

Markham

Workstation Plus 
Fundamentals ‐ 

Markham

Marketplace 
Fundamentals ‐ 

Markham

Marketplace 
Fundamentals ‐ 

Markham

February 2010

For questions please contact: NielsenTrainingSolutions@nielsen.com

6

7 9 108 11 12 13

14 16 1715 18 19 20

21 23 2422 25 26 27

51 2 3 4

Notes:

Notes:

28



Sunday Monday Tuesday Wednesday Thursday Friday Saturday

Marketplace 
Fundamentals ‐ 

Markham

Marketplace 
Fundamentals ‐ 

Markham

Promotion 
Fundamentals ‐ 

Markham

Promotion 
Fundamentals ‐ 

Markham

Consumer 
Fundamentals ‐ 

Markham

Consumer 
Fundamentals ‐ 

Markham

Workstation Plus 
Fundamentals (English) ‐

Montreal

Workstation Plus 
Fundamentals (English) ‐

Montreal

Marketplace 
Fundamentals (English) ‐

Montreal

Marketplace 
Fundamentals (English) ‐

Montreal

March 2010

For questions please contact: NielsenTrainingSolutions@nielsen.com
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Sunday Monday Tuesday Wednesday Thursday Friday Saturday

Good Friday

Workstation Plus 
Fundamentals ‐ Markham 
Consumer Fundamentals ‐ 

Markham

Workstation Plus 
Fundamentals ‐ Markham 
Consumer Fundamentals ‐ 

Markham

Promotion 
Fundamentals ‐ 

Markham

Promotion 
Fundamentals ‐ 

Markham

Marketplace 
Fundamentals ‐ 

Markham

Marketplace 
Fundamentals ‐ 

Markham 
Analytic Process ‐ 

Markham
Analytic Process ‐ 

Markham
Analytic Process ‐ 

Markham

Workstation Plus 
Fundamentals ‐ 

Markham

Workstation Plus 
Fundamentals ‐ 

Markham

Workstation Plus 
Fundamentals (French) ‐ 

Montreal 

Workstation Plus 
Fundamentals (French) ‐ 

Montreal 

Marketplace 
Fundamentals ‐ 

Markham

Marketplace 
Fundamentals ‐ 

Markham

April 2010

For questions please contact: NielsenTrainingSolutions@nielsen.com
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Sunday Monday Tuesday Wednesday Thursday Friday Saturday

Workstation Plus 
Fundamentals ‐ 

Markham

Workstation Plus 
Fundamentals ‐ 

Markham

Marketplace 
Fundamentals ‐ 

Markham

Maketplace 
Fundamentals ‐ 

Markham

Workstation Plus 
Fundamentals ‐ Calgary

Workstation Plus 
Fundamentals ‐ Calgary

Marketplace 
Fundamentals ‐ Calgary

Marketplace 
Fundamentals ‐ Calgary

Workstation Plus 
Fundamentals ‐ 

Markham

Workstation Plus 
Fundamentals ‐ 

Markham

Marketplace 
Fundamentals ‐ 

Markham

Marketplace 
Fundamentalls ‐ 

Markham

Holiday ‐ Victoria Day

May 2010

For questions please contact: NielsenTrainingSolutions@nielsen.com
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Sunday Monday Tuesday Wednesday Thursday Friday Saturday

Workstation Plus 
Fundamentals ‐ 

Markham

Workstation Plus 
Fundamentals ‐ 

Markham

Workstation Plus 
Fundamentals ‐ 
Vancouver

Workstation Plus 
Fundamentals ‐ 
Vancouver

Marketplace 
Fundamentals ‐ 
Vancouver

Marketplace 
Fundamentals ‐ 
Vancouver

Marketplace 
Fundamentals ‐ 

Markham

Marketplace 
Fundamentals ‐ Markham 

Analytic Process ‐ 
Markham 

Analytic Process ‐ 
Markham 

 Analytic Process ‐ 
Markham 

Promotion 
Fundamentals ‐ 

Markham

Promotion 
Fundamentals ‐ 

Markham

Holiday ‐ National 
Holiday

Consumer 
Fundamentals ‐ 

Markham

Consumer 
Fundamentals ‐ 

Markham

June 2010

For questions please contact: NielsenTrainingSolutions@nielsen.com
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Sunday Monday Tuesday Wednesday Thursday Friday Saturday

Canada Day
Nielsen ‐ Holiday 

(Floater)

Workstation Plus 
Fundamentals ‐ 

Markham

Workstation Plus 
Fundamentals ‐ 

Markham

Marketplace 
Fundamentals ‐ 

Markham

Marketplace 
Fundamentals ‐ 

Markham

Workstation Plus 
Fundamentals ‐ 

Markham

Workstation Plus 
Fundamentals ‐ 

Markham

Marketplace 
Fundamentals ‐ 

Markham

Marketplace 
Fundamentals ‐ 

Markham

July 2010

For questions please contact: NielsenTrainingSolutions@nielsen.com
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21 2322

27

1 2Notes:
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Sunday Monday Tuesday Wednesday Thursday Friday Saturday

Holiday ‐ 1st Monday in 
August

Consumer 
Fundamentals ‐ 

Markham

Consumer 
Fundamentals ‐ 

Marham

Promotion 
Fundamentals ‐ 

Markham 

Promotion 
Fundamentals ‐ 

Markham

Workstation Plus 
Fundamentals ‐ 

Markham

Workstation Plus 
Fundamentals ‐ 

Markham 
Analytic Process ‐ 

Markham

Marketplace 
Fundamentals ‐ 

Markham 
Analytic Process ‐ 

Markham

Marketplace 
Fundamentals ‐ 

Markham 
Analytic Process ‐ 

Markham

Workstation Plus 
Fundamentals (French) ‐ 

Montreal

Workstation Plus 
Fundamentals (French) ‐ 

Montreal

Marketplace 
Fundamentals (French) ‐ 

Montreal

Marketplace 
Fundamentals (French) ‐ 

Montreal

August 2010

For questions please contact: NielsenTrainingSolutions@nielsen.com
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Sunday Monday Tuesday Wednesday Thursday Friday Saturday

Workstation Plus 
Fundamentals ‐ 

Markham

Workstation Plus 
Fundamentals ‐ 

Markham

Holiday ‐ Labour Day Marketplace 
Fundamentals ‐ 

Markham

Marketplace 
Fundamentals ‐ 

Markham

Workstation Plus 
Fundamentals (English) ‐

Montreal

Workstation Plus 
Fundamentals (English) ‐

Montreal

Marketplace 
Fundamentals (English) ‐

Montreal

Marketplace 
Fundamentals (English) ‐

Montreal

Workstation Plus 
Fundamentals ‐ 
Vancouver

Workstation Plus 
Fundamentals ‐ 
Vancouver

Marketplace 
Fundamentals ‐ 
Vancouver

Marketplace 
Fundamentals ‐ 
Vancouver

September 2010

For questions please contact: NielsenTrainingSolutions@nielsen.com
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14 1615

21 2322
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Notes: 1 2 3

29 Notes:30



Sunday Monday Tuesday Wednesday Thursday Friday Saturday

Promotion 
Fundamentals ‐ 

Markham

Promotion 
Fundamentals ‐ 

Markham

Workstation Plus 
Fundamentals ‐ 

Markham

Workstation Plus 
Fundamentals ‐ 

Markham   

Holiday ‐ Thanksgiving

Workstation Plus 
Fundamentals ‐ Calgary

Workstation Plus 
Fundamentals ‐ Calgary 

Analytic Process ‐ 
Markham

Marketplace 
Fundamentals ‐ Calgary 

Analytic Process ‐ 
Markham

Marketplace 
Fundamentals ‐ Calgary 

Analytic Process ‐ 
Markham

Consumer 
Fundamentals ‐ 

Markham

Consumer 
Fundamentals ‐ 

Markham

Marketplace 
Fundamentals  ‐ 

Markham

Marketplace 
Fundamentals‐ 
Markham

October 2010

For questions please contact: NielsenTrainingSolutions@nielsen.com
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27 3028 29
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Sunday Monday Tuesday Wednesday Thursday Friday Saturday

Workstation Plus 
Fundamentals ‐ 

Markham

Workstation Plus 
Fundamentals ‐ 

Markham

Workstation Plus 
Fundamentals (French) ‐ 

Montreal

Workstation Plus 
Fundamentals (French) ‐ 

Montreal

Holiday ‐ Remebrance 
Day

Marketplace 
Fundamentals ‐ 

Markham

Marketplace 
Fundamentals ‐ 

Markham

November 2010

For questions please contact: NielsenTrainingSolutions@nielsen.com
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Sunday Monday Tuesday Wednesday Thursday Friday Saturday

Workstation Plus 
Fundamentals ‐ 

Markham 

Workstation Plus 
Fundamentals ‐ 

Markham 
Analytic Process ‐ 

Markham
  Analytic Process ‐ 

Markham

  Marketplace 
Fundamentals ‐ 

Markham 
Analytic Process ‐ 

Markham

Marketplace 
Fundamentals ‐ 

Markham   

Consumer 
Fundamentals ‐ 

Markham 

Consumer 
Fundamentals ‐ 

Markham

Promotion 
Fundamentals ‐ 

Markham

Promotion 
Fundamentals ‐ 

Markham

Holiday ‐ Christmas

Holiday ‐ Boxing Day

December 2010

For questions please contact: NielsenTrainingSolutions@nielsen.com
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